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VIRGINIA ZULOAGA

44-year-old geek with a twist: Crossfit & Power
Yoga devotee, former Cheerleader, part-time
Social Butterfly. Legally 'noirette’. Social Media
Specialist  for Industrial Brands @

www.brieffin.com.
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This Is my
story.

The short
version.
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We all undergo a series of transitions in our every day lives with
the only intention of progressing towards something: a goal, a
plan, a date, an appointment, a deadline. Sometimes we just
need to get through a day, successfully.

As we look back into what we have done and achieved so far, we
can only amaze at how succeeding curveballs and manifesting
our past and present goals, has brought us here.

We are all in a place where we share what we know, what we've

learned, how we have mastered our skills.
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Experiences.

| have a professional background of over 25 years -
from Airlines' agent to Hospitality and then giving a try
to completely new areas that included an Art Gallery, a
Golf agency and a Language Education program.

In 2011 | went through the process of overhauling my
career and exploring a more focused path according to
my skills, which led me back to the origins of my

professional studies: Marketing and Advertising.
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If you ask me, "What do you bring to the table?", I'd say
"Myself". Along with my experiences, the knowledge |
have collected by being day-in-day-out involved in the
non-stop bysfgss of gocial media naarketing, being part
of amazingMctd;h BAomyies, startups, and
artists, among others.

And the path to growing in experience and knowledge is

still ongoing with every new opportunity that keeps

coming my way. So here | am, ready for more.
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Following
My Bliss

More than 6 years of experience in the B2B
market, focusing on brand awareness of
industrial companies on social media
networks, while balancing creative spaces

for everything else.

LOESCHE

A TEC

REFRATECHNIK

PRIMETEC



https://www.refra.com/
https://www.atec-ltd.com/en/
http://www.primetec-ltd.com/
https://www.loesche.com/
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Inspire.
Create.
Be Unique.

The space between lifestyle, art, music,
and a little bit of engineered imagination.
Helping unique artists and concepts to
grow their online awareness and get
discovered within the social media realm.

And Google search. Of course!

NEW JAZZ MEDIA

SLEEPX NECKREST

FIT NUTRITION TEAM

AYER


https://www.fitnutritionteam.com/
https://sleepxneckrest.com/
http://somosayer.com/
http://newjazzmedia.com/

NEW JAZZ MEDIA FIT NUTRITION TEAM

The
Mission
With a
Vision

WEBSITES

MHC ENGINEERING

Learning about a brand’s history,

understanding how they work, the spirit PRIMETEC LOESCHE
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behind the brand, identifying that
“something different” and building up
from there to create unique landing

spaces. Websites.
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AA

AMERICAN AIRLINES

There is always a starting point,
and, in my case, | began my
professional journey working as
an International Reservations
Agent for American Airlines back

in the year 1994.

FOUR SEASONS

CASA MEDINA

Formerly known as Hotel
Charleston Casa Medina, this
boutique hotel was my
“launching platform” into the
Hospitality industry as a Business
Center Manager and Marketing &

Public Relations Assistant.

NH

BOGOTA WTC

As the International Reservations
Manager, | worked alongside the
Sales & Marketing Manager to
maximize room occupancy, and
actively seek all sales and revenue
opportunities to increase the
hotel accommodations and

services performance.



https://aa.com/
https://www.fourseasons.com/bogotacm/
https://www.nh-collection.com/hotel/nh-collection-bogota-wtc-royal
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o JUANA DE AIZPURU GOLFSPAIN EF EDUCATION FIRST
o
o) For three years | had the chance As a Sales representative for the As coordinator of the High School Year
to work side by side with Juana Green Fees department and Key Abroad Program for EF in Madrid, my
de Aizpuru and learn all about the member of the commercial team, | multitasking professional skills were put
interesting, and often took care of the contracts with golf to the test as a saleswoman, coordinator,
misunderstood, world of clubs, agencies and TTOO for the tutor, advisor, and counselor, supporting
contemporary art. promotion and sales of special parents, and young adults, through the

sports events and packages. process of living in foreign countries.



http://juanadeaizpuru.es/
https://www.golfspain.com/
https://www.ef.com.es/

o LOESCHE

For 6+ years I’ve been managing the
online presence of the LOESCHE
Group, first as in-house, now as

consultant, developing strategies, to

effectively promote the brand‘simage

worldwide on social media networks.

MGR CONSULTING

| joined the MGR Consulting
Group team as Project
Coordinator of WordPress
Websites and Social Media
Manager for the agency’s clients,

and author for www.mgrblog.com

>
Uy,

BRIEFFIN

| founded my own Digital
Marketing Agency in Madrid,
dedicated to social media
awareness & online branding for
industrial, corporate and personal

brands. www.brieffin.com



https://www.loesche.com/
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MINDFUL SOCIAL MEDIA
TODAY
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FOLLOW YOUR BLISS

Creating unique fingerprints, based
on the characteristics that best
represent a brand’s values, turning
them into online signatures.

#whatwedo @ www.brieffin.com

-t


http://www.brieffin.com/
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Strengths

Always giving my best to see things
through, | feel comfortable working in
both team and individual scenarios.

Empathy is one of the aspects | cherish
the most especially when
communicating in professional
environments to understand and meet
the needs of my clients, collaborators

and colleagues.



=
O
=
7))
—
<
Z
O
7p)
o
L
o
>
=

L] W [

Weaknesses

| can be over idealistic sometimes and
although I put all the positive vibes into
my plans and goals, frustration can kick
in every now and then. | have learned
over time, and still am, to use
frustration as a trigger for shifting
perspectives towards a situation to

achieve a better outcome.
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Opportunities

Well. They’re everywhere!

| have been specializing as a social media
manager for the B2B industrial market for the last
6+ years. However, having a diverse professional
background has helped me to be able to work in
different environments, connecting with all kinds
of people, yielding different perspectives, and

being open and adaptable to change.
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T for Threats!

It’s no news that the world is moving towards
digital trends and lifestyles, every day more.
With this boom! new professional digital
profiles are born, and we all face skills,
expertise and timing challenges. Constant
learning, being on top of the non-stop
changing -
can be the

changing to

of




